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Learning Objectives 
 

After studying this book, the reader will be able to: 

 develop digital and social media materials for the purpose of promoting advocacy 

campaigns 

 analyze and evaluate the effectiveness of advocacy campaigns through data analytics 

 identify and demonstrate the best practices for digital and social media marketing 

 implement an integrated approach using digital and social media strategies and tactics 

 recognize the issues and challenges using social media platforms and tools 
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